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INTRO:

Navigating the research tool landscape

Enterprise Survey Tools, Experience Research Platforms, Interview Tools,
Panel Providers, oh my!

There are a LOT of options out there for experience research platforms and tools.
But which one is the right fit for your organization’s current and future needs?
A quick walkthrough of each...

Enterprise Survey Tools

Video Interview Tools

Experience Research Platform

Great for... Broad feedback Building empathy through conversation Capturing in-the-moment behavior
and real-world context
Large-scale surveys Engaged participants willing
and trend tracking to share deeper context Flexible methods like usability tests,
surveys, interviews, intercepts, diaries,
Standardized metrics and field studies
(NPS, CSAT, CES)
Limitations Surface-level answers Limited by memory and recall Quality participants and in-depth

Focus on the what
—quantified outcomes

One-time, self-reported data

Static conversations, often reliant on
hypothetical scenarios

Bandwidth issues:
limited scale due to scheduling
and moderator capacity

studies typically cost more

May not be suitable for extremely
niche projects

Depth vs. scale

Optimized for scale, not context

Built for trend analysis
and market segmentation

Disconnected from real-world usage
(people are changing every moment)

Good for depth—but not built
for scale without Al assistance

Scheduling, note-taking, and
analysis can slow things down

Built for both depth and scale
Embedded in real, organic experiences

Supports fast iteration and
real-time decision-making

Response quality
+impact
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Broad tooling, but with low
context control

Harder to act on findings without
additional layers of insight

Gathering emotions and opinions
without environment or behavior
to add context.

Responses shaped by the interviewer,
groupthink, and/or memory gaps

Rich, contextual insight from
high-signal participants

Clear evidence for stakeholder buy-in

Easier synthesis, stronger storytelling
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A quick note about Panel Providers and Repositories:

Just to make things more interesting, panel providers like User Interviews and
Respondent often get tossed into the mix. They’re great when you need niche
participants or quick scale, and they tend to play nicely with most research tools
out there.

Repositories like Marvin and Dovetail also integrate well, making it easier to
store, tag, and revisit research across platforms. They’re not for fielding research,
but they’re helpful for making sense of it all afterward.

If your job is to measure experience, survey tools might be enough.
If it’s to collect opinions about experiences, interviews might work.

@

But if your goal is to deeply understand and improve experience,
experience research platforms make all the difference.

Throughout the guide, we’ll break down key criteria to consider when shopping
for an experience research tool.
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What to look for in an
experience research platform

Whether you’re launching your first study or scaling insights across teams, it’s
helpful to know what separates a good tool from a long-term strategic partner.

Here are a few criteria to help you evaluate your options more clearly:

Participants and recruiting:
Who you can reach, and how easily you can reach them

Methods offered:
What types of studies the platform supports (and how flexible they are)

Analysis capabilities:
How quickly and confidently you can turn raw data into insights

Collaboration and sharing features:
How well the tool supports teamwork, feedback, and visibility

Ease of use:

How intuitive it is for those building and running studies and those observing them

Privacy and security:
How participant data is handled and protected

While these aren’t the only factors to consider, they are a helpful starting point for
organizations looking to run high-quality, efficient research. We’ll walk through each!

5  dscout.com / © 2026 / All Rights Reserved


https://www.dscout.com

Q dscout

6

Participants and recruiting

Recruiting the right participants is often cited as the most challenging part of any research
study and the most important.

In a recent study, we found that 57% of respondents across UX research, design,
and product teams said finding the right participants was one of their biggest constraints
for conducting high-quality UX research.

Recruiting might be challenging, but if you’re talking to the wrong people, your insights will
be invalid and ultimately set your product or entire organization in the wrong direction.

So when assessing an experience research platform, you’ll want one that can source
participants from a range of socioeconomic backgrounds (across states, countries, income,
ethnicity, gender identity, age, and more), and that also lets you bring your own participants
when needed.

Since bad participants = bad data, it’s beneficial to ask the provider how active and engaged
their participants are, and inquire about their number of no-shows and incomplete
unmoderated missions.

Some questions to ask:

* Does the platform have a panel?
* How are participants chosen? Are they vetted in any way?

* How extensive is the recruiting criteria?
* Do you offer demographic, geographical, behavioral, etc?

* Are video screeners available?

* How do you prevent fraudulent participants?

* Is there an option to automate participant recruitment based on my criteria?
* Is there an option to manually review and choose participants on a 1-1 basis?
e Can we easily import participants?

¢ Will they be marketed to or automatically added to the vendor’s pool?

* What’s your average number of no-shows/incomplete missions?

dscout.com / © 2026 / All Rights Reserved


https://www.dscout.com
https://dscout.com/people-nerds/the-business-case-for-investing-in-quality-ux-research

Q dscout

Methods offered

It can be tempting to look for a solution that solves your most immediate project
needs, but that can end up costing you more in the long run as you try to expand
the impact of your research.

Instead, look for a tool that can...

* Accommodate a range of research methods
e Capture data in different formats or via different devices
*  Work moderated or unmoderated

* Bridge the gap between qualitative and quantitative research
The best experience research tools are those that...

e Address your current research needs

e Grow with your organization (i.e., your team is prioritizing usability testing
now but is interested in continuous discovery or intercepts later on)

* Ultimately help you scale insights across your entire company

Really assessing what you need now and what you may need in the future
will help you consolidate tools and ultimately save time and budget.

Some questions to ask providers:

e Can | do moderated (e.g., interviews) and unmoderated (e.g., task-based) research?
¢  What Al methods are offered? (i.e. Al moderators)

* How are projects displayed to participants?

* Do participants have to download and utilize an account or app?

* Are there mobile and desktop options?

e Can | doresearch in a super short time frame (like a matter of hours, not weeks)?

e Can | do multi-part, multi-media studies over an extended time?

* s there a limit on how many studies | can run at once?

e Am | able to run intercept studies?
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Analysis capabilities

Timelines are always tight, and research teams are often stretched thin. To keep up with
demand, you need a platform that helps you go from raw data to meaningful insights
quickly and confidently. That means robust, flexible analysis capabilities are a must.

The right solution should support both manual and automated workflows. Automated
features such as transcription and flagging unusable data help eliminate repetitive tasks
and reduce analysis fatigue.

Manual tools like tagging, filtering, and segmentation allow teams to dig deeper into the
context, find nuanced patterns, and elevate the voices behind the data. Together, these
tools make it easier to translate qualitative inputs into stories the organization can act on.

As you assess your options, here are a few questions to help you evaluate a platform’s
analysis strengths:

* How does the platform help me move from raw data to insights faster?

*  What types of analysis tools are available—manual, automated, or both?
e Can | quantify qualitative data effectively?

* What filtering and segmentation capabilities exist?

e Canl bring in past research and analyze it in the same way?

* Does the platform offer conversational or Al-supported querying?

* Can Al help me quickly identify themes or notable moments?
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Collaboration and sharing features

Experience research rarely happens in a vacuum. In most organizations, researchers, designers,
product managers, and other teams all need visibility into the process—whether they’re running
studies themselves, observing sessions, or aligning around what the data means.

That’s why collaboration and sharing features shouldn’t be an afterthought. The right platform
will make it easy for teams to co-design, observe, analyze, and share research without friction
or risk to study quality. Strong collaboration tools ensure your research is not only efficient but
impactful across the organization.

Plus, sharing insights across teams builds empathy and real human connection across the org.

When comparing platforms, ask:

* How do teams collaborate during study design?
* Can multiple teammates leave comments, edit questions, or assign tasks?
* Are there ways to track what’s been reviewed or resolved?
* Are there Al tools to collaborate with?

*  What options exist for collaborative analysis?
* How does tagging work?
* Can team members leave notes on entries or flag key moments?

e Forinterviews or live sessions, are there features like shared notes
and time-stamped observations?

e What kind of collaborator seats are available?
(i.e. View-only, hidden observers, etc.)

* Can | create and share highlight reels from user videos?
* How intuitive it is for those building and running studies and those observing them?

e Can | create and share highlight reels from user videos?
e Can | limit what viewers can see (i.e. to protect the privacy of participants)?

* s it easy to export visuals like photos or word clouds?

* Does the platform integrate with existing tools?
* Can | easily share findings via Slack or Miro?
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Ease of use

Not every team member is a full-time researcher—and that’s okay. The right experience
research platform should make it easy for anyone, regardless of their title or research
background, to launch high-quality studies with confidence.

Whether it’s a product manager running a quick concept test or a seasoned researcher fielding
a complex multi-phase project, your tool should meet people where they are—offering the
flexibility experts need and the guidance newer users appreciate. Intuitive design, aligned
workflows, and thoughtful guardrails help ensure that research is run efficiently and effectively
across the organization.

A few questions to ask potential vendors:
* Is the platform intuitive for first-time users?
* Is there a space that will help folks select the best research method for their needs?

* How well does the platform align with the research process?
e Can users run end-to-end research from recruiting all the way to analysis and share-outs?

* Are there guardrails for novice users that don’t limit expert workflows?
* |s there a question bank with pre-approved research questions?
*  What Al tools are in place to help researchers with study design?

*  What do users say about ease of use?
* Do you have any CSAT scores or customer quotes?
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Privacy and security

Your organization likely has requirements around privacy, security, and compliance that any
vendor or service provider must meet, especially if you work in a regulated industry or conduct
business internationally.

In addition to technical elements associated with software, your participants’ data is also
crucial to maintain and protect. Don’t hesitate to ask about facial anonymization, data
scrubbing, and client-side invisibility.

Some questions to ask:

* Is data encrypted?

*  Where is data stored?

e Can data be exported from the platform?

* Can data be deleted from the platform?

* Does the tool have a dedicated privacy, security, or trust team?

e Has the tool earned any necessary certifications
(e.g., SOC 2 Type I, ISO 27001, HITRUST)?

e Can informed consent documents be created and uploaded?

* Are there controls to protect the participant’s privacy, like screen blurring?
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Additional considerations

If you’ve found yourself choosing between a number of tools that meet your
requirements, here are a few other things to consider:

* What is their rate of innovation? Are they making product advancements?

* Do they have favorable reviews? Check third-party review sites like G2
and Capterra for verified feedback from users.

*  What do industry analysts’ reports have to say about them?
* Have they earned independent awards?

*  What is their selling process?

* Do you feel seen and heard by your point of contact?

e Have your questions been answered?

* How well do they support the broader community?

* Do they host or attend events, create programming, provide resources,
or maintain other initiatives that suggest a commitment to the space
beyond selling software?

* What is their activation program for upskilling users?
* Do they advocate for quality research and design practices?
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Parting thoughts

Choosing the right research platform isn’t about checking every box
—it’s about checking the right ones.

The tools you’ve used before might promise simplicity, but when it comes
to making confident product and experience decisions, real insights matter
most. You need tools that reflect how people actually live, behave, and feel
—not just how they respond to a one-time survey.

If you need a quick resource to bookmark for your next vendor call,
we've paired down the guide into 30 questions.

30 Questions to Ask Potential
Experience Research Platform Providers

Odscout

30 Questions to Ask Potential
Experience Research Platform Providers

..............

Get the checklist
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Drive research and business success
with Dscout

Dscout captures authentic moments as they unfold, so you can understand
what people actually do, not just what they say.

Google Uber ©spotiy &P  [Qairbnb  duolingo  verizon

The [stakeholder] doesn’t care about your tools—they just care about the information.
I want the tools we use to be as invisible as possible.

Dscout made that happen through a comparatively elegant experience.

Gretchen McNeely
Design Director at Fjord

See real in-context customer experiences,
not manufactured scenarios.

Get a live demo to see how Dscout fits into your workflow, fuels better
insights, and drives impact across your entire organization.

Schedule a demo Oy m—

K\/ Lets help you find
4 more participants!
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